
 

   

 

JOB DESCRIPTION 
 

Senior Front End Developer  

 



 

 

Front End Developer 

The frontend developer will convert innovative designs to an immersive consumer 

experience that is simple & responsive yet meets customer requirements. The developer 

would proactively participate in all steps of user experience design & implementation to 

provide early feedback and ensure alignment with all squad members, working closely with 

Digital Banking, Web Management Digital Marketing and Products team to execute Web 

optimization capabilities which drive measurable lift on digital business goals. The role 

requires proven leadership, outstanding stakeholder management and 

in-depth technical knowledge of Web management. Strong knowledge of Web development 

is a prerequisite, with deep hands-on experience with HTML5 / CSS3 / Vanilla JavaScript 

/ jQuery and W3C standards. It entails significant complexity and scale in terms of 

designing, implementing and optimizing customer interactions, working closely with the 

SEO, Marketing, Analytics, IT, Products on improving Onsite performance and conversion. 

 

KEY ROLES & RESPONSIBILITIES 
 

● Create responsive websites for Agile digital marketing tests by converting 
wireframes/ designs (PSDs) to HTML/email templates; apply styling elements 
utilizing HTML, CSS, & JavaScript to web properties 

● Track the performance of the tests, continuously optimize them and propose 
ideas for further optimization 

●  Audit and troubleshoot our web pages (using automated audit tools/manual 
updates) and develop roadmap to help implement required changes 

● Maintain, manage and update a functional, easy-to-use and up-to-date website 

●  Manage and continuously optimize the performance of the website (e.g. for 
SEO and conversion), continuously driving toward a best-in-class onsite 
experience 

● Measure the performance of current and new user journeys and optimize 
them in the light of measurement data 

● Continually drive toward a best-in-class website experience through 
ongoing website optimization leveraging analytics 

● Develop new web pages, landing pages and microsites as required 

● Develop custom mark-up suitable to be integrated into pages via A/B testing 
platforms like Adobe Target 

 
● Ability to understand and debug JavaScript tags for martech and ad tech 

platforms – typically via tag management platforms 
● Ideate over web/email designs with UX designers and provide user experience 

feedback to enrich the recommended design 

● Work with a variety of stakeholders, e.g., Scrum master, UX designers and 
back-end developers to align on and accomplish deliverables 

● Assist with content development and information architecture 

● Works closely with IT to align on development tools & methodologies 

● Collaborate with a range of partners, e.g., Web Management, Online/Mobile 
platforms, Digital Banking, Digital Marketing, Marketing agencies, Legal, 
Compliance, Security 

 



 

 

 

 

 

 
● Own interaction points with members of core team (e.g., test lead, digital 

marketing specialist, copywriter, analytics specialist, product specialist) 
and any other relevant stakeholders to get web updates done 

● Read business requirements and turn them into technical implementation 

● Act as “air traffic control” for Web channel – has strong understanding of Web 
and other digital channels 

● Engage with data analytics to assess & report test performance and projections 

● Manage dependencies and efficiently communicate plans, issues and 
results with senior management on a proactive and regular basis 

● Effectively manage priorities and backlog, and communicate workload, status and 
timelines with stakeholders 

● Ensure that a compliance focus is embedded across the website and that 
regulatory requirements are satisfied while risks are mitigated and 
addressed 

● Display awareness and understanding of the Operational Risk Framework 
for Retail Banking 

● Display awareness and understanding of the regulatory framework, in which 
the Group operates, and the regulatory requirements and expectations 
relevant to the role 

 

 

 

 

  



 

 

ABOUT STRATAGILE 

     StratAgile is a data-driven growth enabler with a global reach in digital 

marketing, digital platforms, and digital enhancement solutions for 

business. We are 200+ strong and are spread out across 14 cities, 

primarily in the Asia Pacific region. Headquartered in Singapore, 

StratAgile have offices across 7 countries and over 200 people. 

 

 

 

 


